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Y O U  C A N  I F  Y O U  W A N T  
Let’s construct an intensive care unit at the University Pediatrics Surgery Clinics 

 

 
 

On May 12 2010, the executive manager of GfK Skopje, Ms Vesna Kuzmanovic handed over a 

cheque amounting to 185.000 MKD to the organizers of the humantirian action “You Can If You 

Want”. This donation supports the action for collecting funds for the construction of an intensive care 

unit at the University Pediatrics Surgery Clinic.  

 

The action started as an initiative of the National Transplantation Foundation and the 

Embassy of the Kingdom of the Netherlands. With the construction of an intensive care unit the 

Pediatric Surgery Clinic will acquire the accreditation from the International Pediatric Transplantation 

Association (IPTA) to perform the more complex forms of pediatric transplantations, such as the liver 

transplantation. As a final result, many of the surgeries which are currently being performed abroad at 

the cost of the family and the Health Insurance Fund will be conducted in Macedonia. 

 

With this donation, GfK Skopje marked its 10th anniversary. GfK Skopje demonstrated not only 

its leadership within the industry but also its corporate social responsibility. 

 

GfK Skopje 
GfK Skopje was established in 2000 as STRATUM Research and it is a first market research company 
in Macedonia, providing information and analysis of consumer products and services. In 2007 it 
became a part of GfK Group. GfK Skopje employees are experienced experts in psychology, sociology, 
economy, statistics and other fields. With a network of more than 250 interviewers in Macedonia and 
100 interviewers on Kosovo, GfK Skopje is a leading market research company in Macedonia and 
Kosovo.GfK Skopje has 12 CATI workstations and 50 laptops for CAPI, and fully equipped one-way 
mirror studio for focus group discussions. 
www.gfk.com.mk  
 
 
The GfK Group 
The GfK Group offers the fundamental knowledge that industry, retailers, services companies and the 
media need to make market decisions. It delivers a comprehensive range of information and 
consultancy services in the three business sectors Custom Research, Retail and Technology and 
Media. The No. 4 market research organization worldwide operates in more than 100 countries and 
employs over 10,000 staff. In 2009, the GfK Group’s sales amounted to EUR 1.16 billion. For further 
information, visit our website: www.gfk.com. Follow us on Twitter: www.twitter.com/gfk_group. 

 

 
 


